Diana Shearwood, Steak, Santa Fe Springs, California, 2006, from
the series “Behind the Mall,” Preforated vinyl installed in the
PRC’s storefront windows, Courtesy of the artist

The PRC group exhibition AD | AGENCY brings together photo-based
work that mimics or addresses the language of advertising and product
photography as well as work that mines or alters catalogues, print ads,
products, stores, or literally the consumer process itself. Addressing a
spectrum of consumerism issues, the artwork also investigates the life
of and power behind the objects, signs, and symbols that are marketed to
us and the cycle of consumption—from branding to purchase and beyond.
The artists of AD | AGENCY take an active role by borrowing the trappings
of advertising and promotion—the look, language, method, and sometimes
even manufacturing and marketing avenues—in an effort to initiate an
aesthetic and intellectual dialogue about this system of which we are
all a part. In order to comment upon such issues, the AD | AGENCY artists
appropriately employ such conceptual and aesthetic strategies as appropriation, erasure, and mechanical means of production. Situated somewhere
between Andy Warhol and Marcel Duchamp, many of these artists also
address issues of consumer culture aesthetically via pleasing compositions
as well as emphasis on the “ready-made” object itself. The exhibition
concentrates on artworks that feature products over people; just like in
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advertising, the consumer/viewer is implied.
A caveat: many AD | AGENCY artists—while duly asking us to consider our
position as cogs in the global schema of consumption—are quick to remind
us that they are not completely condemning of consumer culture. Although
they do act as agents of political and social change, most assume agency by
holding up a mirror to consumerism as well as their own habits and roles.

(Of course, it goes without saying that all of these artworks are for sale.)
Quoting a few of the artists will serve to illustrate this fine line that
they and this exhibition seeks to walk. In his series “Copia,” Brian Ulrich
acknowledges his own role in work that “explores not only the everyday
activities of shopping, but the economic, cultural, social, and political
implications of commercialism and the roles we play in self-destruction,
over-consumption, and as targets of marketing and advertising.” Finally,
Kate Bingaman-Burt perhaps puts it best in describing her self-created
brand: “Obsessive Consumption is repulsed and grossly fascinated by the
branding of consumer culture…It wants to eat the entire bag of candy and
enjoy the sickness that it feels an hour later. It doesn’t want to be an outside
critical observer. It wants to be an active participant.” Correspondingly,
AD | AGENCY seeks to do the same.
Leslie K. Brown,
PRC Curator

left: Jonathan Lewis, Marks and Spencer, from the series “WalmArt,” 2006, Pigmented inkjet
on smooth watercolor paper, 23 x 28 inches, Courtesy of Bonni Benrubi Gallery, New York, NY
top right: Penelope Umbrico, Instances of Books as Pedestals (Some Extreme), #11, 2007,
from the series “Private Residence (From Home Improvement Catalogs),” Archival digital
print, Courtesy of the artist and Bernard Toale Gallery, Boston, MA
bottom right: Hank Willis Thomas, Smokin’ Joe - “You Think You Can Get Me to Eat My
Flapjacks without my Blue Bonnet®? Try It!,” 2006/1979, from the series “Unbranded:
Reflections in Black by Corporate America 1968-2008,” Lambda photograph (Digital C-print),
28 x 35 inches, Courtesy of the artist and Jack Shainman Gallery, NY, NY

Dean Kessmann, Have a Nice Day, from the series
“Plastic on Paper,” 2005, Digital pigment print,
34 x 24 inches, Courtesy of the artist and Conner
Contemporary Art, Washington, DC

Kate Bingaman-Burt, Detail, Obsessive Consumption is Five, 2002-2007,
Digital prints face mounted to plexi, each 5 x 7 inches, Courtesy of the artist
and jen bekman, New York, NY

Michael Mittelman, SkyMall: Figurative, 2006,
Inkjet on canvas, 24 x 20 inches, Courtesy of
the artist
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top: Matt Siber, Untitled, #13, from
the series “The Untitled Project,” 2003,
Archival inkjet prints, each 45 x 55 inches,
Courtesy of the artist
bottom: Dean Kessmann, Art Forum,
December 2003 (front), from the series
“Cover to Cover,” 2004, Digital pigment
print, 22 7/8 x 72 inches, Courtesy of the
artist and Conner Contemporary Art,
Washington , DC
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www.hankwillisthomas.com
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Penelope Umbrico (New York, NY)
An MFA graduate from the School of Visual
Arts, Penelope Umbrico is the Chair of the
MFA Photography program at Bard College. In
her series “Mirrors (from Catalogs),” images of
mirrors from home improvement catalogues
are found, scanned, perspectively corrected,
and then printed at the size of the original
mirror and face-mounted to laser cut plexi.
The final pieces imply the perfect, erased
consumer and the idealized, somewhat unrealistic home. In another series, “Instances of
Books as Pedestals (Some Extreme),” Umbrico

Brian Ulrich, Bloomington, MN (Blanket World), from the series
“Copia,” 2004, C-print, 40 x 50 inches, Courtesy of artist and
Julie Saul Gallery, New York, NY

gathered images of stacked books from catalogues, such as Pottery Barn and Restoration
Hardware. Interestingly, the stacks are often
comprised of art books upon which are placed

Please see page 9 for an exciting public program related to AD | AGENCY
or visit our website at prcboston.org/programs.htm.

wine glasses and mugs. Shown and collected

Please note: The Montserrat College of Art Gallery is presenting a related

extensively and on the web via Rhizome and

exhibition, Cornucopia: Documentation of Plenty (November 9, 2007 – February 2, 2008),

Ubu Web, Umbrico is represented locally by

which includes Ulrich, and we are working to cross-promote these related, timely

Bernard Toale Gallery, Boston, MA.

shows. For more information, please see the exhibition listings and www.montserrat.

www.penelopeumbrico.net

edu/galleries/montserrat.shtml.

From large universities to smaller colleges, New England
is rich with gifted students and scholars. Among these
schools and programs, photography has always flourished, making this an area celebrated within the history
of photography. In 2002, the PRC was proud to bring
back the popular annual Student Exhibition. The current exhibition pays tribute to academic diversity and
www.prcboston.org | student exhibition
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thus features work selected by the schools themselves.
Students and visitors alike enjoy the opportunity to witness each program’s unique approach to photography

prc student
exhibition
February 8 – March 16, 2008

and related media. Below you will find short descriptions
of the schools that are Institutional Members of the PRC.
These students, professors, and staff use the PRC as an
extension of the classroom—visiting exhibitions, attending
lectures, and making use of our library. For more information about joining the PRC at this level, please visit
prcboston.org/institutional.htm.

